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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find òfilleró articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when youõre fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message youõre trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

If the newsletter is distributed in-
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òTo catch the reader's attention, 

place an interesting sentence or 

quote from the story here.ó 

The objectives of the conference are to bring together porous media theoreticians, mod-

elers, and experimentalists from academia and industry, to provide a forum for exchanging 

ideas and expertise for advancing the porous media science, and to search for a common-

ality of tools and techniques.  This includes problems around developing, producing and 

manufacturing porous structures, characterizing them, or analyzing flow and transport 

that may involve thermal, chemical, electrical and mechanical aspects.  The conference 

aims to cover descriptions of physical mechanisms in porous media at many different 

scales ranging from angstroms to the 100s of kilometers , using theoretical, numerical or 

experimental approaches,  All industrial applications involving porous materials are of 

relevance such as fuel cells, paper, moisture absorbents, textiles, food stuffs, concrete, 

ceramics, and polymer composites (e.g., drug delivery devices). Natural porous media 

such as soils, aquifers, reservoirs, biological tissues and 

plants are also of direct relevance to the meeting. 

LOCA L  ORGANIZER S 

John H. Cushman  

Natalie Kleinfelter -

Domelle  

 

Eric Nauman  

Laura Pyrak -Nolte  

Martin Ostoja -            

Starzewski  

Dongbin Xiu  

 

CHAIR:  

DR. JOHN H. CUSHMAN  

4th International Conference   
on Porous Media  
&  Annual Meeting of the  

International Society for Porous Media 
May 14-16, 2012 

 

 

 
 

Objectives  
 

Chair:  

Prof. John H. Cushman 

 

School of Science 

Purdue University  

 

Purdue University  

 
School of Engineering 

This dual-mode way of approaching science by providing an 

environment that encourages scientists to look seriously at the 

theory and encourages mathematicians to look more seriously 

at the physics. 

www.physics.purdue.edu/Interpore2012  

International Society for Porous Media  
(www.interpore.org)  

The mission of Interpore is to establish and act as an international platform for re-

searchers that are active in modeling flow and transport in complex porous media.  

Interpore is a unique platform that connects experts and practitioners from diverse 

research fields.  It facilitates the exchange of scientific and engineering know-how 

between academic and industrial applications.  This enables faster and unexpected 

connections, resulting in quicker learning and accelerated innovation. 
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Engineered Porous Media      

Geophysical Porous Media      

Drug Delivery Substrates     

Swelling Porous Media      

Mesoporous Solids (MOFôs) 

Advanced Numerical Modeling       

Pore-Scale Modeling     

Biological Porous Media        

Transport in Food and Biological Systems 

Insitu Combustion 

Heat Transfer in Porous Media     

Pore-scale Visualization 

Magnetic Resonance in Porous Media 

Multiscale Experimental Techniques       

From Structure to Transport in Porous Media   

Multiphysics and Coupled Processes     

Two-phase Flow at High Re, Ca, Bo 

Thin Porous Media      

Challenges and Solutions in Microbially 

Induced Calcite Precipitation: Theory, Experiment, and Simulation 

Mixing and Reactive Transport in Natural and Engineered Porous Media 

Quantitative Measures of Scale, Mixing and Diffusion in Porous Media 

Multiphase Flow in Porous Media      

Dissolution and Capillary Trapping During CO2 Sequestration   

Energy Sources  

Nanopores      

Sequestration: Experimentation, Multiscale Modeling, and Simulation 

Nonlinear Deterministic Processes     

Nonlinear Stochastic Processes in Porous Media  

Granular Media 

Tight Porous Media    

Fundamentals of Modeling Flow and Transport in Porous Media 

Reservoir Modeling With Uncertainty     

Inertial Flows in Porous Media     

Colloid Transport in Porous Media   
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find òfilleró articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when youõre fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message youõre trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

If the newsletter is distributed in-

Caption 

describing 

picture or 

graphic.  

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic.  

òTo catch the reader's attention, 

place an interesting sentence or 

quote from the story here.ó 

 Registration Fees 

Format of Conference 
Plenary lectures given by ôKeynoteõ speakers followed by parallel sessions including 

invited and contributed talks.  Selection of contributed oral and poster presentations 

will be made based upon the review of an extended abstract.                                                                                                                

Plenary lectures will be given by: Tissa Illangasekare_ (Multiphase Flow), Steve Cowin 

(Biotissue-CUNY), Gerald Pollack (Interfacial Water, University of Washington), 

Stephan Fell (Fuel Cells, GM Adam Opel) and Paul Eric Oren (Founder and Director 

of Numerical Rocks).  

 

Academic Members:    $350 

Academic Non-Members:    $450 

Academic + 2012 Membership:    $400 

Academic + 2012 Student Membership:    $375 

Industrial Members:     $425 

Industrial Non-Members:    $675 

Industrial + 2012 Membership:    $500 

Accompanying person, gala dinner:    $50 

 

4th International Conference   

Purdue University Mall  

View from Electrical      

Engineering Building    

Purdue University  

Fountain, Purdue Mall   

www.physics.purdue.edu/Interpore2012  

Early registration until (March 31, 2012 - 30% Increase after this date) 

www.physics.purdue.edu/Interpore2012 

 

 

Interpore: Honorary Member Award  

 

Interpore: Fraunhofer Award for Young Researcher 

 

Interpore: Proctor & Gamble Award  

 

Interpore: Proctor & Gamble Student Award  

                Award Banquets 
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